ATAP HEARTLAND JTAT 2027
Presented by Pacific Northwest & Great Lakes Chapters
SPONSORSHIP OPPORTUNITIES
Louisville, Kentucky  |  May 11–13, 2027
	PARTNER WITH THE HEARTLAND JTAT


Support practical, multidisciplinary threat assessment training while putting your organization in front of practitioners, leaders, and decision-makers from across the BTAM community.
2027 Sponsorship Goal: $60,000


2027 Sponsorship Strategy
The 2026 Heartland JTAT used a simple ladder—$5,000 Diamond, $3,000 Gold, $2,000 Silver, plus $1,000 vendor booths—and also developed enhanced sponsor concepts around premium event visibility, speaking opportunities, social promotion, and complimentary registrations. For 2027, the structure below deliberately moves the ceiling to $20,000 while preserving accessible entry points.
Recommended Revenue Mix — $60,000 Target
	Package
	Availability
	Price
	Potential

	Presenting 
	1
	$20,000
	$20,000

	Platinum
	2
	$10,000
	$20,000

	Gold
	2
	$5,000
	$10,000

	Silver
	2
	$2,500
	$5,000

	Vendor Booth
	5
	$1,000
	$5,000

	TOTAL
	
	
	$60,000


Why this ladder works: it gives one organization true category ownership at $20K, creates two strong mid-tier partnerships at $10K, and still leaves lower-cost ways for smaller vendors to participate. The base inventory alone can fully fund the $60K sponsorship target.
What 2027 Adds
Three sponsor-able experiences beyond the training room: Tuesday Night Social, Wednesday Fireside Chat, and an optional Friday Bourbon Tour.
More valuable top-tier benefits: naming rights, premium booth placement, podium recognition, thought-leadership visibility, and pre/post-event promotion.
Event sponsorships can be purchased as stand-alone opportunities or used as a customization within a major package, subject to availability and ATAP approval.


Core Sponsorship Packages
	PRESENTING SPONSOR

	$20,000 | Exclusive — 1 available


Recognition as “Heartland JTAT 2027 Presented by [Sponsor]” on primary event materials where permitted.
Premier exhibit location and first selection of booth placement.
One ATAP-approved educational/thought-leadership speaking opportunity during the JTAT program (non-sales content; final topic/speaker subject to approval).
Brief welcome recognition from the podium during opening remarks.
Up to 10 complimentary Heartland JTAT registrations.	Comment by Ackerman, Carrie A: I wonder if we up this to 10	Comment by K S: updated	Comment by Raymond Fleck: I actually do not mind who they give the seats to. Ultimately, anyone can register for the event, so do we need to define or limit who they go to? I’ve never had the question posed, so will rely on your expertise☺️.
Opportunity to designate up to 2 of the complimentary registrations for clients/partners.
Top-tier logo placement on event webpage, agenda/program, sponsor slides, entrance signage, and applicable promotional materials.
Three dedicated sponsor spotlight posts across participating chapter social channels, using sponsor-provided/ATAP-approved content.
One pre-event sponsor feature and one post-event sponsor feature distributed through participating chapter communications, subject to ATAP/HQ communication rules.
Opportunity to provide an approved branded attendee item or collateral.
Special sponsor recognition/gift.
First right to select one 2027 signature event sponsorship enhancement at the stated add-on price.

	PLATINUM SPONSOR

	$10,000 | 2 available


Premium exhibit location.
Up to 8 complimentary registrations.	Comment by Ackerman, Carrie A: Do we up this to 8 and allow the opportunity to designate up to 1 of the complimentary registrations for clients/partners?	Comment by K S: updated	Comment by Raymond Fleck: Same question as above - does it matter who they go to?
Opportunity to designate up to 1 of the complimentary registrations for clients/partners.
Brief ATAP-approved sponsor introduction or 5-minute company overview at a designated transition/break (not an educational session).
Prominent logo placement on event webpage, agenda/program, sponsor slides, entrance signage, and applicable promotional materials.
Two dedicated sponsor spotlight posts across participating chapter social channels.
Opportunity to submit one ATAP-approved post-event article or resource for chapter sharing.
Opportunity to provide approved branded attendee collateral.
Special sponsor recognition/gift.
Priority access to signature-event sponsorship add-ons after Presenting sponsor selection.	Comment by Ackerman, Carrie A: Is this correct?  “Diamond”?	Comment by K S: No, good catch. It’s the presenting sponsor.

	GOLD SPONSOR

	$5,000 | 2 available


Exhibit booth with priority placement after Platinum.	Comment by Ackerman, Carrie A: Do we change “Presenting Sponsor” to “Diamond Sponsor”?	Comment by K S: It should be after platinum sponsor
Up to 4 complimentary registrations.	Comment by Ackerman, Carrie A: Do we up to 4 complimentary registrations (because $5000 is double $2500 and we give “2” for $2500 so I think we need to give at least 4.	Comment by K S: I’m fine with whatever. I’ll make your suggested increase to all the comp registrations in the packages
Logo placement on event webpage, agenda/program, sponsor slides, entrance signage, and applicable promotional materials.
One dedicated sponsor thank-you/spotlight social post.
Podium acknowledgment during sponsor recognition.
Opportunity to provide approved attendee collateral.

	SILVER SPONSOR

	$2,500 | 2 available


Standard exhibit booth.
Up to 2 complimentary registrations.
Logo placement on event webpage, sponsor slides, and shared sponsor signage.
Recognition in sponsor thank-you communications.
Opportunity to provide approved attendee collateral.

	VENDOR / EXHIBITOR

	$1,000 | 5 available


Standard vendor table/booth during Heartland JTAT.
1 complimentary registration.
Company name/logo included on exhibitor listing and shared sponsor/vendor slide.
Opportunity to provide approved branded collateral at your designated vendor table/booth to give away to attendees. 
Opportunity for direct attendee engagement during designated networking/break periods.	Comment by Ackerman, Carrie A: Can we add something like - Opportunity to provide approved branded collateral on your vend table/booth but this material may not be distributed on attendee chairs/tables - or something like that?	Comment by K S: Edited.	Comment by Raymond Fleck: I agree - no table swag outside of bourbon, bluegrass, and BTAM.



Signature Event Sponsorships
These experiences create memorable brand association outside the classroom. Pricing below is designed to be meaningful enough to offset event costs without competing with the $20K Presenting Sponsor. Each is exclusive unless otherwise noted.
	TUESDAY NIGHT SOCIAL SPONSOR

	$2,500 | Exclusive

	May 11, 2027


Naming recognition: “Tuesday Night Social presented by [Sponsor].”
Prominent event-specific signage and logo placement in event communications.
Brief sponsor welcome/thank-you at the social.
Opportunity for approved branded napkins, drink tickets, signage, or signature non-alcoholic/cocktail element where venue rules permit.
1 complimentary JTAT registrations in addition to any registrations included in a core package.
One dedicated social post promoting the sponsored event.

	WEDNESDAY FIRESIDE CHAT SPONSOR

	$10,000 | Exclusive

	May 12, 2027


Naming recognition: “Wednesday Fireside Chat presented by [Sponsor].”
High-visibility branding at the fireside chat and on related agenda/program references.
Brief sponsor introduction before the fireside chat.
Opportunity for the sponsor’s subject-matter expertise, technology, or case example to be incorporated only when substantively relevant and approved by the program team.
2 complimentary JTAT registrations in addition to any registrations included in a core package.
One pre-event and one post-event social feature tied to the fireside chat.

	FRIDAY BOURBON TOUR SPONSOR

	$2,500 | Exclusive

	May 14, 2027 — Optional post-event experience


Naming recognition: “Heartland JTAT Bourbon Tour presented by [Sponsor].”
Logo recognition in tour registration/communications and on transportation signage where permitted.
Brief sponsor welcome before departure.
Opportunity to provide an approved tour amenity or keepsake.
1 sponsor seats on the tour, subject to tour capacity.
One dedicated social post tied to the tour experience.

Additional À La Carte Opportunities
	Opportunity
	Price
	Recognition

	Conference Lunch Sponsor
	$5,000 / day
	Logo/signage at lunch service; podium thank-you; one social mention.

	Coffee & Networking Sponsor
	$3,500 / day
	Branding at coffee/break stations; sponsor recognition on agenda/slides.

	Lanyard / Badge Sponsor	Comment by Ackerman, Carrie A: If a sponsor wants to be a $2500 sponsor but “adds on” sponsoring the lanyards for another $1500 then total they are sponsoring $4000 - do we need to decide all of these “other levels” for “benefits”?  Thoughts?	Comment by K S: These were all suggested add ons from chat. IMO-having these is confusing. The “lunch sponsor” is the same $$ as the gold sponsorship, without as many of the perks. My question to the group is, can we removed all the add on sponsorship opportunities and have a financially healthy event? If so, let’s table these for 2028 and revisit once we see how 2027 goes. 
	$1,500 + production
	Sponsor logo on lanyard or badge element, subject to ATAP brand approval.




Sponsor Benefit Matrix
	Benefit
	Diamond
$20K
	Platinum
$10K
	Gold
$5K
	Silver
$2.5K
	Vendor
$1K

	Exhibit presence
	Premier
	Premium
	Priority
	Standard
	Standard

	Comp registrations
	8
	5
	3
	2
	1

	Educational speaking opportunity
	✓
	
	
	
	

	Brief sponsor/company intro
	✓
	✓
	
	
	

	Podium recognition
	✓
	✓
	✓
	
	

	Dedicated social spotlights
	3
	2
	1
	
	

	Post-event article/resource
	✓
	✓
	
	
	

	Premium logo visibility
	Top tier
	Prominent
	Standard
	Shared
	Listing

	Client/partner comp transfer
	Up to 2
	
	
	
	

	Signature event priority
	1st
	2nd
	
	
	


Package Design Notes
Speaking benefits should remain educational and subject to ATAP approval. This protects the credibility of the training while still giving the highest-level sponsor meaningful thought-leadership access.
If ATAP/HQ permits sponsor communications, use ATAP-delivered sponsor messages or opt-in lead collection instead.
Keep the Presenting Sponsor exclusive. Scarcity is part of the value.	Comment by Ackerman, Carrie A: Let’s pick “Diamond” or “Presenting”

Also, if BP comes up to $15,000 - would we allow them to be that “Diamond” level? 😉	Comment by K S: If Rozin isn’t interested in the $20K, then I say we approach BP for the $20K, but then negotiate to $15K if necessary	Comment by Raymond Fleck: My only concern is last year we raised less than $15K (no including BP because I do not have visibility in their costs). This is a big leap… Exciting though☺️
Allow reasonable benefit substitutions of comparable value when a sponsor has a specific objective, but do not dilute exclusivity promised to another sponsor.
Signature-event sponsorships are intentionally separate inventory. A core sponsor may add one; a non-core sponsor may purchase one as a stand-alone opportunity. Core package benefits do not automatically stack unless stated.
Benchmarking Used for 2027 Pricing
External conference research supports the move to a $20,000 top tier. Recent association prospectuses commonly pair $20K+ sponsorships with premium booth placement, speaking or thought-leadership access, registrations, prominent branding, and/or reception naming rights. Examples reviewed included The IIA, Association of Public Treasurers (Diamond $20K), Association of Prosecuting Attorneys (Diamond $15,001–$20K), ACC 2026 (Diamond $20K), and multiple welcome-reception sponsorships priced around $20K or higher.
Recommended Sales Positioning
Lead with partnership, not logo placement. The strongest pitch is access + credibility + experience: a focused BTAM audience, meaningful face-to-face engagement, visible support of professional education, and memorable Louisville networking experiences.
Suggested prospectus language: “We invite organizations to partner with Heartland JTAT 2027 to support practical threat assessment education while building meaningful visibility and relationships with multidisciplinary practitioners and decision-makers. Sponsorships are intentionally limited to protect the value of each partnership.”


Internal Planning: How to Hit the $60K Goal
	Scenario
	Mix
	Revenue

	Base plan — recommended
	1 Diamond + 2 Platinum + 2 Gold + 2 Silver + 5 booths
	$60,000

	Fewer sponsors / more premium
	1 Diamond + 2 Platinum + 1 Fireside Chat + 1 Tuesday Social + 1 Gold
	$62,500

	Event-heavy mix
	1 Diamond + 1 Platinum + all 3 signature events + 1 Gold
	$60,000


Important: If signature-event sponsorships are sold in addition to the full base inventory, sponsorship revenue can exceed $60,000. That is a feature, not a bug: it creates room for event upgrades, transportation, food & beverage, AV, swag, speaker support, and contingency while reducing pressure on registration revenue.
Sources & Research Notes
Heartland JTAT Sponsorship Packages (2026 project file): prior $5K Diamond / $3K Gold / $2K Silver / $1K vendor structure and enhanced Churchill Downs/Platinum concepts.
ATAP Heartland JTAT 2026 One-Pager (project file): Louisville positioning, two-day training, CTM exam, social/site visits, and optional Bourbon Trail tour.
JTAT 2027 Coordination Checklist (project file): sponsor/vendor planning, event operations, charging station, swag, catering, and budget categories.
The Institute of Internal Auditors, 2026 Sponsorship & Exhibition Prospectus: $20K Bronze level; reception/keynote sponsorships at $25K; speaking and exhibit benefits.
Association of Public Treasurers of the U.S. & Canada, 2026 Sponsor Prospectus: $20K Diamond with registrations, educational session, premier booth, reception sponsorship, lanyard and signage.
Association of Prosecuting Attorneys, Small Conference Sponsorships: Diamond $15,001–$20K with speaking, reception branding, communications, up to six registrations and priority placement.
ACC 2026 Sponsorships: Diamond $20K and social-event sponsorship as a top-tier benefit.
CSIA 2026 Conference: Welcome Reception sponsorship listed at $20K with customizable recognition.
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